
SUMMARY:  Dur ing November, Ford 
expanded i ts lead in overal l  onl ine dis-
cussions.  Chevrolet  bounced back to 
second place f rom a decl ine last  month, 
due in large par t  to coverage of  the 
launch of the 2015 Colorado mid-size 
pickup at the LA Autoshow.  Not surpr is-
ing given their  st rong reputat ion in these 
areas, mentions of  Quality  and Fuel Eff i-
ciency  were strongest among Honda 
brand discussions.  Dodge just edged out 
Toyota with the most Safety  ment ions in 
November.  Per formance  dialog was 
strongest for  Mercedes, which was dr iven 
by conversat ions about the highly ant ic i -
pated, newly launched CLA 250 and the 
SL65 AMG.
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Phoen i x  Marke t i ng  I n t e rna t i ona l ’ s  Au tomot i ve  Prac t i ce  i s  t he  p reeminen t  sou rce  f o r  con t i nuous  on l i ne  au tomo-
t i ve  b rand  and  adve r t i s i ng  t rack ing  and  concep t /copy  t es t i ng.   S ince  2007 ,  ove r  8 ,300  un ique  TV  and  Pr in t  
au tomot i ve  ads  have  been  t es ted  aga ins t  r obus t  i ndus t r y  no rms  t o  de te rm ine  e f f ec t i veness .   To  see  o the r  
r ecen t l y  r e l eased  r epo r t s  f r om PMI ,  p l ease  v i s i t  www.phoen ixmi .com/automot ive -repor ts .   
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Note: These figures represent total conversation volume, by brand, during Nov 2013.
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