
% OF INTENDERS PLANNING TO PURCHASE/LEASE WITHIN THE NEXT THREE MONTHS:  
The percentage of  near-term Intenders who p lan to  purchase in the  next  three months exper ienced a large  increase in May to  51%, 

corresponding with the  strong sales f igures reported by the  automot ive  manufacturers.    
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AMONG 3-MONTH INTENDERS… 

FOR ACCESS TO ALL RECENT AUTOMOTIVE PRACTICE REPORTS, PLEASE CLICK HERE 

OVERALL LUXURY INDUSTRY INSIGHTS: 
 

Mercedes again tops the Luxury Car category,  whi le Volvo takes the top spot in the Luxury SUV/CUV category.   Each ad achieves 
success by highl ighting dif ferent themes.  Not too surprising given the subject of  Mercedes’ ad “Pure Poetry” (AMG GT super 

car),  the strong performance theme and visuals resonated wel l  with luxury car consumers.   Although a dif ferent ad,  this is the 
third month in a row that a Mercedes AMG GT ad has captured the top spot.   Volvo chose to focus on other themes, which are 

also known to resonate wel l  with luxury consumers – safety,  fuel  ef f iciency,  and innovation.   

.   

MAY AUTO INSIGHTS 
 

BROUGHT TO YOU BY :   
BRIAN MARAONE 

Coinciding with strong automotive sales f igures in May, act ions/intentions to Go To Dealer For More Info and Salesperson Loyalty 
saw large increases month-over-month.  Addit ional ly,  Plans To Test Drive and Take Advantage Of An Offer/Promotion saw modest 

increases.   Researching The Next Vehicle Onl ine and Talking To Family/Fr iends were the activi t ies with the greatest decl ines.  
Although Loyalty To The Brand decl ined, Loyalty To The Sales Person and The Dealership experienced increases in May, but al l  

three st i l l  generate the fewest act ions/intentions among 3-month intenders.   
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TOP LUXURY CAR AD: 

For  the  th i rd month in  a row a Mercedes AMG GT  ad 
was the  top pe r forming luxury  car  ad in  Phoenix ’s  
s tudy.   The  ad uses ve ry  dramat ic  music  and 
c inematography to  in t roduce and showcase the new 
AMG GT  supercar .   Wi th  var ious c l ips  o f  race  
t racks,  t i r e  smoke ,  and aggress ive dr iving 
maneuvers ,  the  ad c lear l y conveys a s t rong  
pe r fo rmance theme.    The ad a lso  a ims to  s t r i ke  an  
emot ional  co rd wi th  v iewers  wi th  pass ionate 
s tatements  l i ke  “the  reco rds i t  w i l l  dest roy ,”  “the  
fame i t  w i l l  en joy” and “the  egos i t  w i l l  de f late.”   
The  pr imary  objec t ive of  the  ad i s  to  show how the  
AMG GT  i s  the  p innacle  o f  pe r formance,  fu r ther  
suppor t ing their  “The  Best  Or  No thing” brand 
tag l ine.   The pe rformance theme and the  un ique 
veh ic le  sho ts  combined make  th is  the  a top 
pe r fo rming  ad fo r  Mercedes again  in  May.  

PERFORMANCE DRIVERS: 

Per formance,  Qual i t y ,  At tent ion Grabbing ,  C leve r ,  
Un ique,  En te r ta in ing ,  Cogn i t ive Connect ion,  Sty l i sh 

Brand:   
Mercedes 

Title:   
“Pure Poetry” 

Length:   
60 Sec 

TOP LUXURY SUV/CUV AD: 
 
“Pe r formance and E f f i c i ency,”  featu r ing  the  XC60 
crossover ,  i s  the  top luxury  SUV/CUV ad in  May.   
Th is  ad succeeds by  focus ing  on  appeal ing to  
v iewers emot ions and showing  that  the  Vo lvo  brand 
i s  commi tted to  i ts  customers .   The  en t i re  ad 
shows how Vo lvo’s  commi tment i s  man i fested in  
the  un ique technolog ies  and featu res  i t  has 
inco rporated in to  the  XC60.   Examples  inc lude 
s tandard WiF i  connect ion,  ‘best- in-c lass  fue l  
economy, ’  and standard au tomat ic  brak ing .   These 
technolog ies  are  ev idence that Vo lvo l i s tens to  the  
consumers’  wants  and needs,  and deve lops 
technolog ies  that  address the  th ings that  mat te r  
the  most .   The technology ,  safe ty ,  and fue l  
economy themes propel  th is  ad to  the  top in  May.   
 
PERFORMANCE DRIVERS: 
 
Fue l  E f f i c i ency ,  Safe ty ,  Qual i t y ,  Innovation,  Speaks 
Di rec t ly  To  Consumers,  Shows A Veh icle  V iewers  
Wou ld Love To Buy,  Re levant ,  In fo rmative 

Brand:   
Volvo 

Title:   
“Performance and 

Efficiency” 

Length:   
30 Sec 
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I plan to purchase/lease from the same salesperson
I plan to purchase/lease another vehicle from the same brand

I plan to purchase/lease from same dealership
I have researched/plan to research by talking with family/friends

I plan to take advantage of an offer/promotion
I have researched/plan to research my next vehicle online

I plan to test drive a vehicle within the next 30 days
I plan to visit a dealer to get more information
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