
% OF INTENDERS PLANNING TO PURCHASE/LEASE WITHIN THE NEXT THREE MONTHS:  
The percentage of  near-term Intenders who p lan to  purchase in the  next  3 months decl ined in Ju ly  to  49% af ter  a  few months of  steady 

incl ines.   Despite  the  decl ine ,  the  year-over-year percentage is st i l l  h igher  than Jul  ‘14.   
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AMONG 3-MONTH INTENDERS… 

FOR ACCESS TO ALL RECENT AUTOMOTIVE PRACTICE REPORTS, PLEASE CLICK HERE 

OVERALL LUXURY INDUSTRY INSIGHTS: 
 

In July,  Mercedes earned the top spot in the Luxury SUV/CUV segment and BMW captured the top spot in the Luxury Car segment.   
Both ads contain a very strong focus on performance and feature the vehicle in act ion.   BMW used the performance theme to 

appeal to the inner-chi ld in us al l  whereas Mercedes used performance as way of  showing that the vehicle can appeal to a 
variety of  di f ferent consumers.   The Mercedes ad also makes a concerted effort  to communicate that the GLA is avai lable at a 

very attract ive start ing pr ice,  which addresses many consumers’  fears that they could never afford a Mercedes.  

JULY AUTO INSIGHTS 
 

BROUGHT TO YOU BY :   
BRIAN MARAONE 

In July,  act ions/intentions to Test Drive A Vehicle and Research My Next Vehicle Onl ine saw somewhat large increases month-over-
month,  and along with Planning To Visi t  A Dealer,  continued to be the action/intentions most f requently generated among 3-month 

intenders.  Plans To Purchase/Lease From Same Dealer saw a somewhat large decl ine.  Addit ional ly,  Loyalty To The Salesperson, 
Brand and Dealership,  remain the actions/intentions that were least f requently generated among 3-month intenders.  
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Brand:   
BMW 

Title:   
“Drive It” 

Length:   
30 Sec 

TOP LUXURY CAR AD:  
The  BMW ad,  “Dr ive  I t ,”  i s  the  top pe r fo rming  
luxury  car  ad in  Ju l y .   The  ad chronicles the past  40 
years  o f  the  BMW 3-se r ies  by  showing var ious 
scenes o f  each  generation dr iv ing  aggress ively  on  a 
var ie ty  o f  roads.   The  pe r fo rmance theme is  ev ident 
th roughout  the  ad most l y  due  to  the  v isuals  o f  the  
veh ic les  carv ing  up the  roads a long  wi th  sho ts  o f  
the  dr i ve rs power shi f t ing  the  manual  
t ransmiss ions.   The  ad a lso  shows qu ick  c l ips  o f  
the  tachometers ,  imply ing that  the  veh icles are 
be ing  pushed hard.   Fu r ther  enhancing the 
pe r fo rmance theme are the  cons istent sounds of  the  
moto rs  revv ing .  The  s ty l i sh  way in  wh ich  the  
veh ic le  i s  be ing  po r t rayed,  a long  wi th  the  spor ty  
essence o f  the  ad,  makes th is  a top ad in  Ju l y .    
  
PERFORMANCE DRIVERS:  
Pe r formance,  Shows A Veh ic le  I ’d  Love  To  Buy,  
Qual i t y ,  Makes Me  Want  To  Take  Act ion,  
Buzzworthy ,  Credib le  and Honest,  Spoke  Di rec t l y To 
Me ,  V isual l y Appeal ing  

TOP LUXURY SUV/CUV AD:  
Mercedes’  GLA ad “Par t  o f  Eve ry th ing” i s  the  top 
luxury  SUV/CUV ad in  Ju l y .   Th is  ad ach ieves 
success by  showing that  the  GLA has qual i t ies  that  
appeal  to  a  var ie ty  o f  d i f fe rent  needs consumers  
have .  The  ad focuses on  themes known to resonate 
wi th  luxury  consumers  such  as pe r formance,  
des ign ,  and innovat ion.   Bu t  what  real l y  he lps  th is  
ad exce l  i s  the  fac t  that  w i th  the  GLA you  can  have  
a l l  o f  those th ings  at  a  ve ry  at t rac t i ve s tar t ing  
pr i ce .   F requently  Phoenix  ge ts  comments  f rom 
people indicat ing  that  they  l ove  Mercedes bu t  don ’ t  
th ink they  cou ld eve r  af fo rd one .   Th is  ad reassures  
people that  they  can  have  an  amazing  des ign ,  g reat  
pe r fo rmance,  and innovation at  an  at t rac t i ve pr i ce ,  
wh ich i s  why th is  i s  a  top ad in  Ju l y .        
  
PERFORMANCE DRIVERS:  
Pe r formance,  Shows A New S ide  Of  The  Brand,  
Addresses Impor tant  Issues,  Re levant,  Re latable ,  
Spoke  Di rec t ly  To  Me ,  In format ive,  Makes Me  Want  
To  Take  Act ion 

Brand:   
Mercedes 

Title:   
“Part Of 

Everything” 

Length:   
30 Sec 
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I plan to purchase/lease from the same salesperson
I plan to purchase/lease from same dealership

I plan to purchase/lease another vehicle from the same brand
I plan to take advantage of an offer/promotion

I have researched/plan to research by talking with family/friends
I plan to visit a dealer to get more information

I plan to test drive a vehicle within the next 30 days
I have researched/plan to research my next vehicle online
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