Leverééing the insights a_ncT_'eng.agement solutions-of mXP (mobile
experience), AutoShopperXP allows consumers to share their
shopping process - empowering brands to analyze, react and

activate change in real-time across

points.
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A continuous, daily flow of consumer feedback, coupled with mXP’s unique approach to
generating insights, provides in-moment measurement of the shopping process from
dealership visit purpose to brands considered to what is driving the buy/lease

decision.

For the brand and retail channel managers, this means building relationships with
consumers, plus the ability to identify and address any obstacles to purchase as they

surface, in real-time.

Self-reported assessments, directly from visitors
engaging on their mobile device, are displayed to a
dynamic and interactive dashboard with filtered
search

Quantify your visitors’ journey from the reason for
their dealership visit, competing makes/models in
their consideration set, their process for narrowing
decision options, on site activities to evaluate
dealer offerings, ultimate drivers of their buy/lease
decision, current in-market status and time horizon
and reasons for defection if they do not buy

Send your visitors relevant messages, a quick
survey, or a personalized reward and offer

Compare and index your shopper assessment
results for your brand geographically and against
competing brands

Learn what your visitors are saying right now on
social media about your brand and dealership and
with what sentiment

Annual subscription includes online dashboard,
supporting data, and competitive benchmarking

Re-contact your dealership visitors to gain addition-
al insight on their lease/purchase status and any
reported shopping problems related to their recent
visit
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