fextured-hair consumers are constantly trying new products and tend
to use more products than their straight hair counterparts; on average,

Textured-hair consumers spend 20% more monthly on hair care
products.

In last six months, average #

of NEW brands textured-hair consumers have... Sampled=4 Purchased=4

Amount Spent on Hair Care & Styling Products in

Number of Hair Care and Styling Products Used Typical Month (US Only)
Textured-Hair Straight Hair Textured-Hair Straight Hair
Average
0 $37 Amount $30
1 19% $10 or less
0]
28% -
m$11 to $20
3 34% 25%
39% 4 O = Less than Textured-Hair @ $21 to $30

= $31 or More

Base: Total Respondents Base: U.S. Respondents
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Presentation Notes
Bases: Textured n=4335; Straight n=570
Q11. What type of hair care products do you use on your curly hair? (Select all that apply.)
Q58. What type of hair care products do you use on your hair? (Select all that apply.)
Q10. Please think about the LAST SIX MONTHS. How many NEW BRANDS of hair care products have you tried and/or purchased? New could be new to the market, or could be new to you as the consumer. 

Bases: Textured n=3974; Straight n=497
Q29. In a typical MONTH, approximately how much do you spend, in total, on your hair care and styling products? Please input an approximate dollar amount (to the nearest dollar).  [RANGE $0-$1000]
Q75. In a typical MONTH, approximately how much do you spend, in total, on your hair care and styling products? Please input an approximate dollar amount (to the nearest dollar).  [RANGE $0-$1000]





)

Textured-hair consumers are multicultural, spanning all ethnicities. fe U'[%SN

Ethnicity

m Hispanic/Latino  ® African American/Black = Asian m Caucasian/White Multi-Racial Other

Straight-Hair EELZRNEZN

Textured-Hair

TextureMedia PHOEN'I Copyright © Phoenix Marketing International 2016. All rights reserved. Wave 5 February 2016


Presenter
Presentation Notes
Base: Total Respondents
94a. Are you of Hispanic/Latino descent, or Hispanic origin? 
94b. Which of the following best describes you?    Select one response.  




)
Textured-hair consumers most often shop superstores for hair care fexture
nds

TexiureMediar ond FHOENE

products and considerably more now than in 2012.

Retailer Types Shopped for Hair Care Products Used Most Often (Among Textured-Hair Consumers)

m Superstore (NET) m Beauty Retailers (NET) Trended from 2012 +25
® Drugstore (NET) ® Online (NET) +15
55% ::__% E
Shampoo
+24
55% +9
Conditioner :|_212
51% +24
Styling 1‘%2
‘4
Finishing I%%
+_}1
o]] +15
+2
+2
Base: Use product (bases vary see notes) _7
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Textured-Hair that use product (Shampoo n=3533; Conditioner n=4095; Styling n=3342; Finishing n=1588; Oil n=3192)
Q31. [FOR EACH CHECKED IN Q16 (IF SINGLE PUNCH) OR Q17, ASK:] Where do you typically buy your hair care products used most often? (Select all that apply for each product.)



Among textured-hair consumers, brands shopped at beauty retailers

differ somewhat from those purchased at superstores and drug stores.

fexture

Top Hair Care Brands Purchased at Retailers (Among Textured-Hair Consumers)

(© TARGET

SheaMoisture

Carol's Daughter
CURLS

Garnier

John Frieda-Frizz Ease
Tresemme

Cantu

Kinky-Curly

Camille Rose Naturals
AUSSIE

Pantene

SheaMoisture
Devacurl

Ouidad

It's A 10

Carol's Daughter

TextureMedia® PHOENIX

Walmart

SheaMoisture
Tresemme

Cantu

John Frieda-Frizz Ease
Suave

AUSSIE

Garnier

Creme of Nature
Pantene

Herbal Essences

B SALLY

BEAUTY SUPPLY

SheaMoisture
Cantu

Ecoco

Créme of Nature
As | Am

Eden Bodyworks

Copyright © Phoenix Marketing International 2016. All rights reserved.

Wilgreesd

SheaMoisture

John Frieda-Frizz Ease
Garnier

Cantu

Tresemme

ORGANIX

Pantene

CVS/pharmacy

SheaMoisture

John Frieda-Frizz Ease
Garnier

Cantu

Tresemme

Pantene
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Q31. [FOR EACH CHECKED IN Q16 (IF SINGLE PUNCH) OR Q17, ASK:] Where do you typically buy your hair care products used most often? (Select all that apply for each product.)
Q17a/18a/19a/20a. Which ONE brand of [PRODUCT] do you use MOST OFTEN for your textured hair? (Please select one.) 



The effectiveness of Dove’s textured-hair campaign initiatives are fexture
evident in that total awareness has increased significantly since a rends
few years ago.

2015 Unaided Dove Mentions Growth in Dove Aided Awareness Since 2012
(Among Textured-Hair Consumers) (Among Textured-Hair Consumers)

Dove Styling/ / \

Finishing (4%) 100% -

80% - +39%
Dove Shampoo/

Conditioner (8%) 60% -
Y 40% -
& Ilr.. : .

20% -

2012 2013 2014 2015
K 0% - /

—

. Wit

=
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Presentation Notes
Base: n=4294
Q12. [IF SHAMPOO OR CONDITIONER CHECKED IN Q11, ASK:] What brands come to mind when you think of SHAMPOO and CONDITIONER products for curly hair? Please enter up to 5 brands. [OPEN ENDED – ALLOW BLANKS]
Q13. [IF STYLING OR FINISHING CHECKED IN Q11, ASK:] What brands come to mind when you think of STYLING and FINISHING products for curly hair? Please enter up to 5 brands. [OPEN ENDED – ALLOW BLANKS]
Q15a. Which of the following brands of hair care or styling products for textured hair are you aware of? These are brands that are typically sold in grocery or larger scale stores. Please think of all brands – for shampoo, conditioner, styling and finishing products, and oil products. To make it a little easier, we’ve split this question into two screens. Please select all that apply, even if you mentioned them in a previous question. 
Q15b. Which of the following brands of hair care or styling products for textured hair are you aware of? These are brands that are typically sold at beauty supply stores or salons. Please think of all brands – for shampoo, conditioner, styling and finishing products, and oil products. To make it a little easier, we’ve split this question into two screens. Please select all that apply, even if you mentioned them in a previous question.
Q15c. Which of the following brands of hair care or styling products for textured hair are you aware of? These are brands that are typically textured specific lines of hair care or styling products. Please think of all brands – for shampoo, conditioner, styling and finishing products, and oil products. To make it a little easier, we’ve split this question into two screens. Please select all that apply, even if you mentioned them in a previous question.
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